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Agenda

Why Data Visualization?
What works/ What doesn’t/ Why

Demo
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Thinking with Data
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1 Central East South West
2 |Product Type Product Sum of Profit Sum of Sales Sum of Profit Sum of Sales Sum of Profit Sum of Sales Sum of Profit Sum of Sales
3 |Coffes Amaretto 5,104.00 14,012.00 1,010.00 2,994.00 (1,224.00) 9,263.00
4 Columbian 8,525.00 28,911.00 27,256.00 47,385.00 8,767.00 21,663.00 11,256.00 30,352.00
5 Decaf Irizh Cream 9,635.00 26,157.00 2,726.00 6,262.00 2,935.00 11,596.00 (1,307.00) 18,233.00
g |Espreszo Caffe Latte 3,873.00 15,443.00 7,602.00 20,456.00
7 Caffe Mocha 14,642.00 36,218.00 (6,232.00) 16,646.00 5,202.00 14,166.00 4,066.00 18,874.00 3
a8 Decaf Espresso 5,869.00 24,453.00 2,411.00 7,720.00 5,930.00 16,381.00 12,302.00 30,575.00
q Regular Ezpresso 10,065.00 24,031.00
1p HerbalTea  Chamomile 14,435.00 36,571.00 764.00 2,193.00 3,178.00 11,183.00 8,854.00 25,631.00
11 Lemon §,253.00 21,982.00 7,902.00 27 1A77.00 2,593.00 14,494.00 13,121.00 32,273.00
12 Kint 4,069.00 9,335.00 (2,243.00) 11,991.00 4,328.00 14,384.00
13 |Tea Darjeeling 10,769.00 30,284.00 6,500.00 14,084.00 11,784.00 28,773.00
14 Earl Grey 10,334.00 32,883.00 3,404.00 6,507.00 10,426.00 27,382.00
15 Green Tea 1,227.00 5,209.00 5,654.00 11,576.00 (7,112.00) 16,065.00
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Exploit the Power of Human Perception
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The Cycle of Visual Analysis

Exploratory

Iterative

Self-service



What Works/
What Doesn’t/
Why?



Rapid lterations
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INked Views

Exporters and Importers | Reserves Left | Oil Consumption Trends

Crude Net Balance by Country for 2009,
Normalized by None
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http://public.tableausoftware.com/views/energy_14/ExportersandImporters?:embed=y&:loadOrderID=0&:tabs=yes

Interactivity

Stimulus Efficiency

Select state:
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Average Cost per Job Created, by Project State
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Avg. costijob created

Awarding Agency

Administration for
Children and Families

Description

Provide child carefinancial assistanceto low-incomewaorking
families and fund activities to improvethe quality of child care.

This award is to expand Southern Seven’s existing Early Head
Start program to eightinfants, toddlers, and pregnantwomen.

Thefirstyearis prorated forongoing services and includes one ..

Thesefunds will allow Lifelink to expand Head Start services to
an additional 146 children and to expand Early Head Start
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http://public.tableausoftware.com/views/VisualizationofRecovery_govdata2_1/JobEfficiency?:embed=y&:loadOrderID=0&:tabs=no




Customers

A few of the many companies transforming their businesses with Tableau
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Help people

see and understand
their data
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